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We’ll discuss:

• A research on the audience re-

domestication of television in the new 

digital ecology 

• The concept of “moral economy” of the 
households as a methodological tool 

• Some research results on audience 

segmentation on the basis of “moral 

economy”



A new digital ecology



Research questions



Hypothesis



A methodological path (1)



A methodological path (2)
Money Never Rarely Often Always

Are a symbol of 

succes

Help self 

fulfilment

Helps having 

respect and 

authority

Helps having 

freedom 

Are relevant

Must be well 

managed

Must be used 

carefully

Coltural 
consumption

What With Whom Frequency Where

Cinema 

Music shows

Exibitions

Theater

Sports

1) What do you do with products that

you record? (conserve; erase)

2) What do you do during holidays? 

Do you go always in the same 

place?  Do you have an holiday 

house? Do you rent it? Do you 

prefer Hotels? 

1) How do you organize your dailylife? 

Do you use agendas? Do you have 

common calendars? 



Research results
Cultural consumption 
Three different patterns

Moral economies 
Variables affecting re-domestication

Technological innovation aim

at

• the enhancement of qualit

the consumption experience

• the widening of consumptio

practices already domesticat

Technological innovation 

at

• the enhancement of 

consumption practices thr

multicanality, 

• the access to premium 

products

•exibition of conversion of

sets (hd; Lcd; maxi screen

so on)



Conclusions



Thank you for your 

attention!


